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excellence in 

GREEN
Garten Services, Wildwood/Mahonia and Spring Valley Dairy took home prestigious

Green Awards at the first-ever Sustainability Luncheon in February.
Marion County’s Green Awards recognize organizations that excel in eco-friendly

practices. These three longtime Salem businesses showcase how sustainability en-
hances business, creates new opportunities and saves money.

Each of them has been certified EarthWISE through Marion County, but their eco-
friendly practices extend far beyond the program’s parameters. The EarthWISE pro-
gram is a free business environmental assistance program of Marion County. Earth-
WISE staff helps businesses recycle, save energy, reduce waste and much more.

Garten Services, Wildwood/Mahonia and Spring
Valley Dairy win Marion County’s Green Awards 
Beth Casper Special to Salem Statesman Journal | USA TODAY NETWORK

See GREEN, Page 2F

By plugging Spring Valley’s
refrigerated trucks up to an
electrical source instead of
letting them idle, they save over
2,500 gallons of diesel fuel each
year.

Garten offers refurbished
computers, monitors, and
computing odds and ends at
their electronics outlet. PHOTOS

SPECIAL TO THE STATESMAN JOURNAL

Wildwood Mahonia performs a
rescue relocation of an at-risk
species, the Oregon white oak.
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Business

Small-business owner: Wouldn’t it
be handy if you could sell some of your
best products through a single photo on
a social media post – with buyers from
around the world?

Well, guess what – you can.
These powerful opportunities are

now available through Instagram’s re-
vamped “Shopping” feature.

The feature lets Instagrammers start
shopping when they see something in a
company’s feed. The social media site
had experimented with this feature on a
limited basis in the U.S. But now it’s

been expanded more broadly here and,
as of this week, is also available in Aus-
tralia, Brazil, Canada, France, Germany,
Italy, Spain and the U.K.

Quietly but quickly, Facebook-
owned Instagram has become a major
player in online sales and shopping. But
many entrepreneurs are clueless about
its impact and its ability to boost their
businesses.

Consider: Instagram has more than
800 million monthly users and is par-
ticularly popular with younger genera-
tions including millennials. More than
200 million users visit at least one busi-
ness profile a day. And also, according
to the company, 80 percent of Insta-
grammers follow at least one business. 

The shopping tool allows businesses
to tag products they put in posts on

their Instagram feed. When a user
clicks on the tag, they’re taken immedi-
ately to the company’s website to make
a purchase.

Let’s say you own a running store
and post a picture of a group of runners
at an event. You want to sell a pair of
shoes and a running top. Your tags will
appear as short, descriptive – and of
course clickable – boxes next to those
items. 

Maybe your business can achieve re-
sults like that of SpearmintLOVE, a ba-
by products site. Founder and CEO Sha-
ri Lott said the site experienced a
25 percent increase in traffic and 8 per-
cent revenue bump thanks to Insta-
gram Shopping. 

Susan Rose, Instagram’s director of
product marketing, has five tips for

small businesses to increase their suc-
cess using the shopping tool:

❚ Create at least nine shopping posts
on your Instagram business profile to
activate the Shop tab for your audience. 

❚ Tag multiple products in a single
post to help your audience explore and
browse. 

❚ Leverage different shopping for-
mats – tag a single image or a carousel
(a group of pictures that rotate).

❚ Make sure your product catalog is
up to date and has your most relevant
and compelling images. 

❚ Use “Stories” (Instagram’s short
videos) to show your audience that they
can now shop your posts.

Connect with Rhonda Abrams on
Facebook and Twitter through the han-
dle @RhondaAbrams. 

Entrepreneurs increase sales with one click
Small Business
Rhonda Abrams

USA TODAY 

“We love to help businesses
that use Oregon-grown
agricultural products.” 

John Miller
President and founder of
Wildwood/Mahonia 
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Gaelen McAllister and Tim Rocak
accept a 2018 EarthWISE Green Award
for Sustainable Non-Profit of the Year.

Garten Services

“Garten Services epitomizes what it
means to be a sustainable business be-
cause they take so seriously the three Es
of sustainability: environmental steward-
ship, social equity and economic vitality,”
Marion County waste reduction coordina-
tor Bailey Payne said as he presented the
Nonprofit of the Year Green Award.

Garten provides jobs to hundreds of
people with disabilities in recycling,
commercial laundry, mail services, pack-
aging and assembly, custodial services
and secure document destruction. Its
daybreak program in Dallas and South
Salem provides day activities and other
enrichment activities to another 250
people with disabilities.

In its recycling operation, Garten has
discovered several new opportunities
that have expanded job opportunities as
well as helped the environment.

In the electronics recycling area, a
team of workers refurbishes computers
to be sold in Garten’s store or on eBay. For
general recycling, workers are trained to
notice still-good items and pull them off
the conveyor belt. Workers have gleaned
paper, file folders and metal file cabinets.

The Garten Electronics and Reuse
Store has been so successful that it opens
its doors twice as often as it did in the
past.

Wildwood/Mahonia

Similarly, Wildwood/Mahonia has
found that sustainability makes for great
business.

Wildwood/Mahonia is a family of
companies whose holdings include a
plant nursery and sustainable vineyard,

innovative green buildings rented to local
environmentally-minded businesses
and community efforts such as an annual
literary and arts publication that honors
watershed restoration. In each endeavor,
the company incorporates community
service.

Wildwood/Mahonia took home the
Small EarthWISE Business of the Year
Green Award.

Its businesses include Woodscape
Glen, the first-of-its-kind sustainable
residential development; Mahonia Vine-
yard, which is certified by two different
eco-friendly certification companies;
Mahonia Nursery, where rare white oaks
are grown after being rescued from de-
velopment sites; and developments such
as the East Pringle Innovation Center, a
12-acre development with a solar thermal
hot water system, solar panels and ener-
gy-efficient lighting and HVAC systems
designed to be a hub for food processing
and agriculture-related businesses.

“We love to help businesses that use
Oregon-grown agricultural products
grow and prosper,” said John Miller,
president and founder of Wildwood/Ma-
honia. “Energy efficiency improves their
bottom line and their ‘green’ practices
help them in the marketplace.”

Spring Valley Dairy

The third winner of a 2018 Green
Award, Spring Valley Dairy, underscores
the fact that businesses can go green and
also save money. Spring Valley Dairy re-
ceived the Large EarthWISE Business of
the Year Green Award.

Spring Valley Dairy, which keeps res-
taurants and coffee shops supplied with
fresh dairy products, examines all of its
resource use to find ways to reduce
waste.

“Spring Valley Dairy has also done a
lot to reduce paper waste,” Payne said.
“By going digital, they now save 8,400
reams of paper a year … We feel lucky to
have a business like Spring Valley Dairy
here in Marion County.”

The switch also means money saved
due to accuracy — inventory is rarely lost
now that the handheld computers scan
and track everything.

The company is so deliberate about its
waste-not mentality that it is even pay-
ing attention to how many paper checks
it sends to its employees. Spring Valley’s
goal is 100 percent direct deposit and it
has almost reached its goal.

For a company that needs to deliver
fresh products to customers in a timely

manner, a fleet of trucks is a priority. But
it isn’t a drain on the environment for
Spring Valley Dairy.

The trucks themselves have been
overhauled to meet the green standards
at the dairy. Of the 50-truck fleet, 16 of
them are equipped with plug-ins to run
on electricity when not being driven. This
is important for a dairy that relies on cold
temperatures in the truck container over-
night to preserve its product until the
drivers arrive to deliver along their
routes.

By hooking these trucks up to an elec-
trical source instead of letting them idle,
Spring Valley Dairy saves 2,500 gallons
of diesel fuel each year. Even the ones
that don’t plug in are on an automated
start-stop switch so that they are not
running constantly.

“A lot of the time, being more environ-
mentally friendly completely coincides
with saving money,” said Stephanie Hoy
of Spring Valley Dairy. “A lot of the time,
the best cost savings is the cleanest,
greenest way to do things.”

For more information, go to garte-
n.org, wildwoodco.com, or springvalley-
dairy.com. To learn about the EarthWISE
program, visit mcEarthWISE.org or call
503 365-3188.

Green
Continued from Page 1F

Wildwood Mahonia’s Bill Lucas, John
Miller and Deb Cozzie, receive a 2018
EarthWISE Green Award.
PHOTOS SPECIAL TO THE STATESMAN JOURNAL

Stephanie Hoy and her parents, Jayne
and Gordy Hoy, received a 2018
EarthWISE Green Award for
Sustainable Large Business of the Year.
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Project: Gabriela Townhouses

Location: 4922 Swegle Road NE and
1530 Gabriela Court NE

Description: Construction of a 14-unit
apartment complex at the corner of
Swegle Road and Gabriela Court NE.

Estimated size: 0.94 acres

Contractor: Don Lulay Homes Inc.

Source: City of Salem

Go to StatesmanJournal.com/Whats
That to see more projects in devel-
opment and to submit a tip.

WHAT’S THAT?

Construction of Gabriela Townhouses at the corner of Swegle Road and
Garbriela Court NE in Salem on March 16. LEE CLARKSON/STATESMAN JOURNAL

What’s that being built
at Swegle and Gabriela?

If you’re not a regular Airbnb user,
it may take trial and error to interpret
the language in the listings.

You don’t always know what you’re
getting, and listings sometimes don’t
deliver what you expect. But the pos-
sible benefits – saving money and ex-
periencing a destination like a local –
are worth the gamble for some trav-
elers.

Here’s how to prevent Airbnb
aches and pains, with tips from fre-
quent guests to help you read be-
tween the lines of listings.

❚ Reading descriptions for red
flags.

Search for listings with four- or
five-star ratings and comprehensive
reviews about the property, the host,
the neighborhood, etc. It also helps to
seek experienced “superhosts,” who
earn five-star reviews 80 percent of
the time.

As you scan the listings, here’s
what to look out for:

❚ ‘Keep to yourself.’
Not all landlords or homeowners

associations allow hosts to rent out
their places on Airbnb. Your tip-off
might include a request for discretion
or for avoiding communication with
building staff.

“I’ve straight up seen people say
that you have to be very quiet because
the building doesn’t actually allow

this,” says Allison Bieller, travel blogger
who runs The Endless Adventure with
her husband. “They said, ‘Don’t talk to
the doorman.’ ”

Regulations for short-term rentals
vary by area, but per Airbnb’s terms of
service, the onus is on hosts to ensure
they comply with local laws. 

❚ ‘Near restaurants or bars.’
Places close to nightlife aren’t for ev-

eryone.
“That might be a big attraction to,

say, like a backpacker who is looking to
party in the city,” says Jake Littlefield,
blogger and photographer at Jake and
Dannie. “If you’re traveling with a fam-
ily, that just means that it’s going to be
too loud to put your kid to sleep at
8 p.m.”

If the host provides earplugs or offers
a rental in what they call an “energetic”
neighborhood, the location might be
noisy.

❚ ‘A quick Uber ride from the city.’
You could save money by staying far-

ther away from your destination, but
transportation costs will eat up your
travel budget. Even if the area has tran-
sit choices, these might not be an option
late at night or in bad weather.

“I recently stayed in Montreal and it
was negative 30 degrees Fahrenheit,”
says Christian Lowery, a travel writer
and filmmaker who runs the blog Be-
yond Your Bubble. 

This article originally appeared on
the personal finance website 
NerdWallet.

Tips to determine the real
meaning of Airbnb listings
Melissa Lambarena 
NERDWALLET

NEW YORK – When a young custom-
er returned to Mary Arnold Toys a few
days after an Easter egg decorating
event, store owner Judy Ishayik asked
the child, “How is your egg?”

The little girl responded with a big
smile, and her mother thanked Ishayik,
telling her, “That’s so special.”

Mary Arnold, a nearly 90-year-old
store in Manhattan, is thriving along
with many other small and independent
toy stores – even as Toys R Us is going
out of business and more consumers
shop online. These store owners know
what they’re up against and focus on
toys that customers can’t find at chains
like Target and Walmart, and provide
families with events, service, expertise
and emotional experiences that internet
retailers can’t match.

At Mary Arnold, some customers
come in every week. It doesn’t take long
to tell which toys a child will like.

“I know your kid, so if you need a
birthday present, I can help you find
something in a particular theme or
something new,” Ishayik says.

Many indie toy retailers carry inter-
national and niche brands – items a
shopper isn’t likely to find on the shelf of
a big discount chain, or at the Toys R Us
stores now closing. Small stores are less
likely to carry big brands like Barbie and
Hot Wheels, or movie-related action fig-
ures. At Mary Arnold, the offerings in-
clude German brands Bruder – a line of
trucks – and Haba – preschool toys –
and Tegu blocks, made in Honduras.

The independents may pick up some
sales from former Toys R Us shoppers,
but they’re not likely to see a windfall –

partly because the small stores don’t
tend to carry the big brands.

“I don’t necessarily think that people
who are shopping for toys at big-box
stores are looking to shop at stores like
ours,” says Scott Friedland, owner of
Timeless Toys in Chicago.

Some of the brands the indies show-
case are sold online, but store owners
say they aren’t fazed by the competition
even though nearly 14 percent of toy
sales were made online in 2016. That’s
more than twice the sales of five years
ago, according to the research company

GlobalData Retail. Indie owners say
those sales aren’t usually items that
overlap with what they sell.

The number of very small toy stores
in the U.S., those with fewer than 20
employees, dropped 4 percent to about
4,300 from 2012 to 2015, according to
the most recent Census Bureau figures.
Meanwhile, the number of department
stores also fell almost 4 percent to
7,885. As part of its liquidation, Toys R
Us plans to close more than 700 stores.

Whitney and Joe Novak opened Ka-
zoo in Atlanta five years ago, knowing
that Amazon and other online retailers
would be among their biggest rivals.
They recognized the need for unique
merchandise, because as they were
starting their family they couldn’t find
the kind of toys they wanted, Whitney
Novak says.

The variety of lesser-known brands
at indie stores is part of their appeal,
says Richard Gottlieb, owner of Global
Toy Experts, a consulting group. Par-
ents, grandparents and other shoppers
spy a doll, game or construction set
they’ve never seen before, and buy it.

“In a great retail store, there’s the ex-
citement of stumbling on something,”
Gottlieb says. “If you have a really fasci-
nating selection of merchandise that
changes frequently, I’m going to go
there.”

Expertise helps independent toy retailers
Small shops thrive with
unique merchandise

A customer checks out the merchandise at Mary Arnold Toys in Manhattan.
RICHARD DREW/AP

Joyce M. Rosenberg 
ASSOCIATED PRESS


