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Dentists are first and foremost concerned
with their patients’ oral health.

But three dental practices in Salem are
proving that you can provide superb dental
care while also caring for the environment.

Drs. David Swiderski, Holly Chamberlain,
Sean Cooper and Amanda Day operate from
energy-efficient and eco-friendly facilities,
pay special attention to waste reduction and
prevention and save space and paper by us-
ing electronic files.

Not only have their efforts conserved pre-
cious resources, but it has saved them mon-
ey and time.

WHITE TEETH,
GREEN DENTISTS

Beth Casper Special to Salem Statesman Journal
USA TODAY NETWORK

See DENTISTS, Page 2F

An aerial view of Spinaker Pediatric
Dentistry’s roof shows off their 118 solar
panels. SPECIAL TO THE STATESMAN JOURNAL

EARTHWISE
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Business

December should be a happy time for
small-business owners. Your cash reg-
isters should be full or you should be en-
joying holiday parties. But to borrow a
phrase, December 2017 is going to be a
terrible, horrible, no good, very bad
month for small business.

This month, a number of decisions
will be made or considered with poten-
tial to change the competitive land-
scape for small businesses, with the ex-
pected outcomes making it harder for an
entrepreneur to start or grow a compa-
ny.

I take no joy in reporting this. I’d like
to bury my head in my pillow or just

watch a good movie streaming on Net-
flix, at least while I can still afford it. 

Let’s look at three big issues affecting
small business this month.

Massive tax revisions

Forget any promises to lower your
taxes, make filing easier, make taxes
fairer. Both the House and Senate tax
bills are patchwork quilts of provisions
with tons of potential unintended con-
sequences. 

A small percent of small-business
owners will benefit directly. If you make
very little money, you’ll get a short-term
increase in your standard deduction
(that phases out in a few years). If you
make a whole lot, you’ll get a long-term

reduction in your taxes.
The overwhelming majority of us?

Offsets in deductions are likely to wipe
out any lower tax rates. More impor-
tantly, negative impacts on our specific
industries or the economy as a whole
may hurt our income. 

First, the economy could be hit. Cen-
tral to any tax cut is significant reduc-
tion in corporate taxes. This is rational-
ized as helping spur economic activity.
But corporations are already flush with
cash, able to hire or expand now if war-
ranted. There’s little, if any, historical
evidence that cutting taxes on big cor-
porations or the rich helps grow the
middle class.

However, eliminating or reducing de-
ductions for state and local taxes may

inhibit the economies of the most pros-
perous states. The six highest taxed
states produce one-third of America’s
entire economic output, and residents
there will have less money in their pock-
ets. If you think throttling one-third of
America’s GDP won’t have an effect on
you even if you live in Louisiana or Mis-
sissippi, you’re mistaken. 

The tax bills have plenty of other neg-
ative provisions, such as reducing the
attractiveness of home ownership, pick-
ing winners and losers among indus-
tries (professional services, you lose),
and eliminating or reducing deductions
for education, medical expenses and in
other areas. So, those industries will 

December: Worst month ever for small business
Rhonda Abrams
Special to USA TODAY

See BUSINESS, Page 2F
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lose. You may, too.
And the deficit is likely to rise an ad-

ditional $1 trillion to $1.5 trillion in the
next 10 years, meaning higher interest
rates for everything you want to borrow
or buy. 

End of net neutrality

The internet as we know it — a place
for entrepreneurs to launch new busi-
nesses, innovate, and compete with the

big guys — is almost certainly doomed.
Years ago, when I first learned about

the internet, I feared that it, like televi-
sion or telephone service, would end up
being controlled by a handful of huge
corporations. It didn’t, and innovation
flourished. Many new businesses and
new industries were created.

One reason: Small startups had vir-
tually the same access to the internet as
big corporations, and after the adoption
of “net neutrality,” your data had to be
treated equally, meaning your website
and content loaded as quickly as the big
guys.’

Well, say goodbye to that. This
month, the Federal Communications

Commission is about to end net neutral-
ity, giving effective “ownership” of the
internet to a handful of huge corpora-
tions. They’ll be able to create internet
fast lanes and slow lanes, demanding
tolls for sites to loan effectively, even
throttling competitor’s offerings. We
lose. 

Allowing discrimination

The Supreme Court this month heard
a case of a baker who wants to discrimi-
nate against gays in his business. It
sounds like a matter of freedom to serve
who a small business wants, right? But
how would you like your small business

to be on a banned list of businesses? If
the baker wins his case, religious or po-
litical groups could demand your busi-
ness pledge to discriminate or they’ll
boycott you. Now, you must ensure your
doors are open to everyone and no one is
able to target you for doing so. 

None of this is law — yet. But one
thing’s for sure: December is going to be
a very bad month for small businesses.

Rhonda Abrams is the author of 19
books including “Entrepreneurship: A
Real-World Approach,” just released in
its second edition. Connect with her on
Facebook and Twitter: @Rhonda
Abrams. Register for her free business
tips newsletter at PlanningShop.com.

Business
Continued from Page 1F

Their efforts also have paid off in rec-
ognition. All three offices are Earth-
WISE certified. The EarthWISE pro-
gram is a free business environmental
assistance program of Marion County.
EarthWISE staff helps businesses recy-
cle, save energy, reduce waste and much
more. To earn certification, a business
meets criteria in six areas. There are
more than 170 EarthWISE businesses
and organizations in Marion County.

For Dr. Swiderski, a fire provided an
opportunity to go green.

In May 2016, a fire burned down the
Mid-Valley Oral, Maxillofacial and Im-
plant Surgery building on Liberty Street
SE. Swiderski and his wife, Stacy Swi-
derski, decided to build an eco-friendly
practice from the ground up. The new
building is highly insulated, equipped
with an energy-efficient HVAC system
and installed with tinted windows to let
in light but not too much heat in the
summer.

The biggest environmental impact
for the office, though, is seen from the
outside. More than 100 solar panels cov-
er the roof and generate all of the energy
for the entire office.

“We haven’t had to pay an electricity
bill since we moved in May 2017,” said
Stacy Swiderski of the Mid-Valley Oral,
Maxillofacial and Implant Surgery of-
fice.

Spinnaker Pediatric Dentistry on 12th
Street SE also sports solar panels. Ad-
vanced Energy Systems installed 118
panels two years ago. The company es-
timates that over the lifetime of the sys-
tem, Dr. Cooper and the dental practice
would save $344,000 and offset 500
tons of carbon dioxide.

Last year, the practice replaced all of
the outside parking lot lighting with en-
ergy-efficient lights on timers.

“When we switched those lights, our
electricity bill went down by about $200
a month,” said Jane Sept, Spinnaker’s
office manager.

When Dr. Chamberlain moved State

Street Dental to their new offices at 1800
State Street, she also made sure that the
renovations were eco-friendly.

“We used reclaimed materials from
the building itself,” Chamberlain said.
“We took out a stairway because it took
up an awful lot of floor space but there
was a lot of wood leftover so we made
wood walls. Anything we could reuse
from the old building, we did.”

The brick chimney stack was dis-
mantled and the bricks were reused in
the front reception area.

Chamberlain plans to have solar pan-
els installed on the roof in the future to
offset the State Street Dental’s energy
use.

But sustainability for Chamberlain
also means providing a comfortable
space for her staff. The old offices on
Commercial Street were so small that
staff held meetings and ate lunches in
the waiting room. The new State Street
space has a separate lunch room, meet-
ing or conference room for both staff
and patients and a separate staff bath-
room.

Inside each of these dental offices,

staff is attuned to EarthWISE prac-
tices.

Chamberlain’s office uses a steriliz-
er that uses steam, pressure and heat
to clean the reusable dental instru-
ments. Chamberlain bartered with a
patient to sew fleece headrest covers
— eliminating the disposable version.
Her waste reduction efforts have al-
most eliminated the seven bags of gar-
bage that they used to throw out each
day — they are now down to five bags
per week.

At Mid-Valley Oral, Maxillofacial
and Implant Surgery, Swiderski in-
stalled a water-flushing system that
uses half the amount of water as usual.
And the office made the switch to elec-
tronic files, which saved an entire
room full of paperwork on patients.
That room is now a staff room, com-
plete with reusable dishware and
utensils.

At Spinnaker, the efforts to reduce
waste have paid off in a reduction in
garbage service. In the past, the office
had multiple garbage cans to get rid of
weekly waste.

“We only need one can now,” Sept
said. “It saves about $30 a month on
garbage hauling.”

Part of the waste reduction effort
included finding a way to recycle the
coffee pods used by Keurig coffee mak-
ers. Sept orders prepaid shipping con-
tainers from TerraCycle, a company
that specializes in processing hard-to-
recycle materials, and sends them
back when they are full.

“The company recycles them so no
waste is going to the landfill,” said
Sept. “We pay for it, but we feel it is
worth it and we are doing everything
we can to reduce waste.”

More information about Spinaker
Pediatric Dentisty can be found at
www.spinpedo.com; Mid-Valley Oral,
Maxillofacial and Implant Surgery at
www.midvalleyoms.com; and State
Street Dental at www.hollychamber-
laindentist.com. 

To learn more about the EarthWISE
program, go to www.mcEarthWISE
.net or call 503-365-3188. 

Dentists
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Spinaker Pediatric Dentistry pays extra
to ship Keurig pods out for recycling.
SPECIAL TO THE STATESMAN JOURNAL

Q: It seems like I’m falling behind
my friends financially. They take nicer
vacations and drive more expensive
cars than mine. 

How am I really doing compared
with others my age?

A: It happens every morning, from
Wichita to Washington: We wake up
feeling good. We pick up our phones
and scroll through Instagram.

We guess at the carat weight of a
college friend’s engagement ring and
marvel at a cousin’s shiny new truck.
We’re lifted into tornadoes of jealousy
over photos of a friend’s puppy. We
puzzle over how they afford it.

But this social media highlight reel
leaves a lot out.

“You don’t find people posting
about missing a rent payment,” says
Doug Amis, a certified financial plan-
ner and president at Cardinal Retire-
ment Planning, Inc. in Cary, North Car-
olina.

If you’re under 35, here’s how your
peers are really doing, according to the
Federal Reserve Board’s Survey of
Consumer Finances:

The median income for families
with a head of household under 35 was
$40,500 in 2016. Nearly half of fam-
ilies under 35 had credit card balances,
with median debt of $1,400 per family.
About 42 percent of families under 35
had retirement accounts, and their
median value was $12,300.

Lastly, about 45 percent of families
with a head of household under 35 had
education debt. The median amount
was $18,500 per family, but the
amount varies widely by income level
and highest degree attained.

You won’t find a real answer to how
you’re doing in a Federal Reserve sur-
vey or a social media feed.

You will find it by measuring your-
self against rules of thumb, refined
over decades and endorsed by finan-
cial pros, that point the way toward
true financial health. 

Start with these:
❚ Do you have an emergency fund of

at least $500? It should eventually in-
clude three to six months of basic ex-
penses.

❚ Are you paying down high-inter-
est debt, like credit cards and personal
loans? That should come before at-
tacking lower-interest debt like stu-
dent loans.

❚ Do you spend less than you earn?
A budget based on the 50/30/20 rule
can help: You’ll spend no more than
50 percent of after-tax income on ne-
cessities, no more than 30 percent on
wants and at least 20 percent on sav-
ings and debt repayment.

❚ Do you follow the 28/36 rule?
Lenders use this to qualify you for a
mortgage, but Amis suggests it’s also a
helpful way to assess cash flow even if
you’re years from buying a home.
Housing costs should be less than
28 percent of your pretax income.
With other debt payments, like credit
card, car or student loan bills, the total
should come under 36 percent of pre-
tax income.

❚ Do you save for retirement? Sock-
ing away 10 to 15 percent of your pretax
income is the goal.

These guidelines are aspirational.
But your progress toward them is a
better measure of whether your money
is working for you than surveys or In-
stagram. 

In the end, your financial well-being
boils down to whether you can meet
your basic needs today, plan for a bet-
ter tomorrow and enjoy life as you go.

Most importantly, set your own
goals — when to buy a house, say, or
how quickly to pay off student loans —
based on what you value most. 

While some friends may take fancy
vacations, they may also have massive
credit card debt you don’t know about.

“Ask Brianna” is a column from
NerdWallet for 20-somethings or any-
one else starting out. Send your ques-
tions about postgrad life to askbrian-
na@nerdwallet.com.

How do my
finances
compare 
with peers’?
Brianna McGurran 
NERDWALLET

NEW YORK – Small businesses are
getting notices about their premium and
coverage changes for 2018, and some are
making adjustments because of that.

The changes vary depending on the
state where a company is located, how
many employees it has and how com-
prehensive its insurance is. But many
owners are facing rate increases of dou-
ble-digit percentages or dramatically
reduced coverage — or both.

Health insurance consultants expect
more owners to rethink their strategies
beyond 2018 and choose alternatives
like paying for claims themselves or
adding health services that can lower
costs.

Workshop Digital’s premiums are
soaring 55 percent, and co-founder Bri-
an Forrester says the business will be
less profitable as it absorbs that. He may
have to ask the Richmond, Virginia-
based marketing agency’s staffers to
pay more for coverage.

As small-business owners learn
what their 2018 health insurance costs
will be, some are considering providing
different types of coverage for their em-
ployees.

Rising costs

Gail Trauco’s insurer is eliminating
her company’s policy known as a pre-
ferred provider organization, or PPO, re-
placing it with a health maintenance or-
ganization, or HMO, a change that
would limit the choice of doctors for her
five employees. Her annual costs were
scheduled to rise nearly $10,000 in 2018.

The HMO was a deal-breaker, says
Trauco, owner of The PharmaKon,
which helps coordinate clinical drug
trials.

“It’s important for a patient to choose
a physician they can have a good rela-
tionship with,” says Trauco, whose
business is based in Barnesville, Geor-
gia. Trauco hired a health insurance

broker who helped her find a PPO with a
different carrier, and she’s saving
enough money to add dental coverage.

Some owners say they may not be
able to keep shielding their staffers from
rising health costs.

Workshop Digital’s premiums are
soaring 55 percent, and co-founder Bri-
an Forrester says the business will be
less profitable next year as it absorbs
the increase.

He may have to ask the Richmond,
Virginia-based marketing agency’s 30
staffers to pay more for coverage in the
years ahead. The company currently
pays 83 percent of medical insurance,
90 percent of vision care and 52 percent
of dental coverage.

“We never plan on removing our cov-
erage or reducing the type of coverage
we offer, but the out-of-pocket costs for
our team may have to go up over time,”
Forrester says.

Under the Affordable Care Act, com-
panies with fewer than 50 employees
aren’t required to offer insurance, but
many do because they believe it’s right
or because it helps them compete for
and retain top workers.

Fifty percent of companies with
three to 49 workers have offered health
benefits this year, according to the Kai-
ser Family Foundation, which studies
health care trends.

That compares with 53 percent of all
employers, and is little changed from
the previous three years.

Shifting burden

James Bernstein, an executive at
benefits consulting firm Mercer, says
many offer employees a choice of plans
to serve staffers’ needs but also keep
their own costs in line.

“What they’re saying is, a one-plan-
fits-all strategy does not work, especial-
ly with a multigenerational workforce:
millennials, young families, baby boom-
ers,” Bernstein says.

A Mercer survey found many small
businesses are considering coverage

that has a higher deductible and in
turn, lower premiums. These plans
shift more costs to employees, but
many owners contribute money to
Health Savings Accounts, or HSAs, to
help staffers pay medical expenses.
The combination of a high-deductible
plan and an HSA is known as a con-
sumer-driven health plan, because it
allows people to determine where they
spend their health dollars.

Self-funding

Employers’ health care costs have
been rising for decades, not only since
the ACA mandated minimum levels of
insurance coverage in 2014. Health
care costs at W.H. Christian soared be-
tween 150 and 180 percent over nine
years, says Scott Christian, director of
operations for the New York-based
company that sells and rents work
uniforms.

W.H. Christian ended the spiral last
year, switching to what’s called self-
funded coverage for its 72 staffers. 

In self-funding, a company sets
aside money to pay employees’ claims
rather than have an insurer do so. It
buys stop-loss insurance or reinsur-
ance to pay claims in case employees
submit more claims than expected.

Money was just one factor in the
change, Christian says. The company
saw the quality of its coverage declin-
ing, with doctor networks shrinking; it
kept switching carriers in hopes of bet-
ter coverage, but each renewal offer
was a disappointment.

“The main driver was we wanted to
give our employees a good plan,”
Christian says. “That seemed more
and more impossible to provide given
where the health insurance universe
was going.”

The number of small businesses
that self-fund is small — 15 percent of
workers covered by insurance are in
self-funded plans, versus 79 percent
in large companies, according to the
Kaiser foundation.

As health premiums rise, small
businesses seek alternatives
Joyce M. Rosenberg 
ASSOCIATED PRESS
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